
Pine River Market Square: a local growers' & crafters' market 
Website: www.prmarketsquare.wordpress.com 

email: prmarketsquare@gmail.com 
Mail: 408 Kent St, Pine River, MN 56474 

Phone: 218-591-7916 
Market runs: Fridays, May-Sept 2:30-5:30pm (starts Last Friday of May through Last Friday of September) 

Second Saturday Indoor Markets- October-December 10am-2pm  
 

Policies and Guidelines 
"Come for the goods, stay for the fun!" 

  
MARKET MISSION: The Pine River Market Square is a fun place that builds community and local                
sustainability, and serves area residents, visitors, growers, producers, and crafters in a just and equitable               
manner. 
MARKET MEMBERSHIP: The Market is an organization that is governed by its members, and strives to 
include all who are interested in participating, including but not limited to: producers, consumers, 
community members and businesses. In this spirit, there are several ways of participating in the market. 
VENDOR OPTIONS: All vendors must have an application and form ST19 on file with the market 
manager prior to selling their first market day. Seasonal and Community Booth Vendors are automatically 
members and have a vote at the market's annual meeting. Drop-in Vendors are considered members 
after three drop-ins during a single season. 

1. Seasonal vendor: $125 gives you a guaranteed space to sell at the market every week. There 
are two payment options for seasonal members. You may pay the entire $125 before your first time 
selling for the season. Or, you may choose to pay $65 by the first market (last Friday in May) and 
another $65 by July 15th. Seasonal vendors are expected to be present at each market, unless 
they notify the market manager at least 24 hours in advance of that week’s market. Seasonal 
vendors who fail to give prior notification to the manager of non-attendance more than twice in a 
season will have their seasonal membership revoked. They will have to pay the drop-in rate of $10 
if they wish to sell at remaining markets in the season. 
2. Drop-in Vendor: Vendors who wish to have a space occasionally on a drop-in basis can pay 
$10 per time. Drop-in space is available on a first-come first-served basis and drop-in vendors are 
encouraged to contact the market manager by phone or email in advance of market time to make 
sure space is available. Payment must be made to the market manager prior to setting up for the 
market for the day. 
3. Community booth vendor. The market will provide booth space to community members who 
wish to sell under $200 in produce/baked goods for a particular week. Paying $25 will permit you to 
sell at the community booth for the season. Community booth fees may be paid in installments if 
preferred by vendor. These installments (10% of total sales) will be subtracted at the end of each 
market from that community booth vendor's sales till the $25 fee is paid. 

MARKET SUPPORTER OPTIONS: Businesses and individuals who are not vendors may help the 
market by becoming a supporting member. An individual who wishes to support the market may 
contribute any amount. Contributing at least $25 entitles an individual to a vote at the annual meeting. 
There are five levels of sponsorship with corresponding benefits. 
1. BUSHEL: $ 25 / Vote in annual meeting, market blog listing with link to your business  
2. BARREL: $75 / Bushel benefit PLUS: business name listed at market site displayed each week 
and mention in press releases 
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3.  ACRE: $125 / Barrel benefit PLUS: mention in paid print ads 
  
Application: 
1. All vendors, including drop-ins and community booth sellers, must have an application and form ST19 
on file with the market manager. More than one person or household may sell from the same booth, for 
one membership fee, as long as all names, locations, and product descriptions are included on the 
application. Group memberships will only have a single vote at the annual meeting. 
2. Sales tax form (ST19) must be included, if selling taxable items. 
  
Types of products allowed: 
1. Fresh fruits and vegetables, herbs, bedding plants,  grown by the seller within 60 miles of Pine River. 
2. Vendor produced food products such as cheese, meats, poultry, eggs, baked goods, jams, syrups, 
pickles, etc, if prepared in accordance with rules established by the MN Department of 
Agriculture-Cottage Law. 
3. Homemade craft items made by the seller. Items crafted from recycled materials are especially 
encouraged. 
4. Cut flowers grown by seller.  
 
Market set-up guidelines: 
1. The market runs from 2:30 to 5:30pm, on Fridays from last Friday in May to last Friday in September. 
Vendors may start setting up at 30 minutes prior to market start, and can begin selling at Market start time 
signaled by ringing of the market bell. No early sales. Vendors are encouraged to be prepared and 
present at start of Market. 
2. Market manager will assign spots to vendors. 
3. Vendors are allowed a 10’ x 10’ space. 
4. Limited spaces are available for selling out of a vehicle. These spaces will be given first to seasonal 
members, and then to drop-ins on a first come, first served basis. Contact the market manager prior to 
market to request a vehicle space. 
5. Nearby parking guidelines for vendors will be designated. 
6. Vendors selling produce and food are strongly encouraged to have a canopy over their booth and use 
stakes and weights in the event of WIND 
7. Pets and other animals, with the exception of service animals, are not allowed within the market area.  
8. Alcoholic beverages and smoking are prohibited within the market area. 
9. Motor vehicles are prohibited from driving through the market site during hours of operation.  
 
Vendors are expected to: 
1. Have a sign at their booth giving farm/person name and location. 
2. Keep their booth tidy and tasteful. 
3. Dispose of their own garbage and clean up their spot when finished selling. 
4. Maintain a positive, courteous attitude. 
5. Sell only high quality goods. 
6. Display proper labeling and pricing of their products.  
7. Vendors may play family friendly music if there isn’t a market musician, and it doesn’t interfere with 
other vendors, under the discretion of the manager. 
8. Respect requests and decisions of market manager regarding the above guidelines. 
9. Parties can appeal manager decisions to market board. 
10. Sellers who have paid the $125 seasonal membership are asked to inform the market manager at 
least 24 hours in advance of a market if they will not be present for that week. 

 



11. Vendors are expected to begin sales of goods at official start time of Market (2:30pm), and no earlier. 
12. Vendors may leave early without interrupting market.  
 
The Market will provide to Vendors: 
1. Statements of market guidelines and policies 
2. Copies of relevant regulations, when requested: pickle bill, safe food bill, cottage law 
3. A spring vendor training session. Vendors are strongly encouraged to attend.  
4. Hand-washing station 
5. A pH meter for testing "pickle bill" products for proper acidity 
6. Annual Meeting of Market Members in October each year 
  
Relevant Regulations: 
1. The seller is responsible for paying sales tax, if applicable. 
2. Only growers with FDA certification can use the word “Organic” in their labeling. Other terms such as 
“all natural” or “chemical free” may be used. 
3. Vendors are responsible for understanding and abiding by “pickle bill”, “safe food bill” and “Cottage 
Law” requirements for selling home-processed food at farmers markets, if applicable. This includes booth 
and product labeling requirements.  
4. If selling by weight from your booth, you must use a state certified scale. 
  
Community Produce Booth: 
This is a service provided to sellers who don’t have enough produce to have their own booth. 
1. The grower must provide signs giving their name and location, as well as prices of produce.(If unsure 
of pricing please contact market manager) 
2. A grower may bring up to $200 worth of produce, and space is available on a first come, first served 
basis. 
3. Sellers must bring produce to the community booth by 15 minutes prior to Market start time on market 
day. 
4. Unsold produce as well as money taken in for produce, must be picked up by the grower at market 
close (5:30 pm), unless prior arrangements have been made with the market manager. 
5. Any produce remaining at the close of market, if not picked up by the grower, will be donated to the 
food shelf or other local people. 
6. First come, first served based on arrival and space availability. 
7. Table space is limited so please consider bringing your own table. 
 
 
Market Manager responsibilities 
1. Provide oversight of market to maintain market mission. 
2. Manager is contact person for members/vendors to manage spaces for each market, keeping track of 
who will be there, to assign available spaces to drop-in vendors, etc. 
3. Manager will be present at Market Square at least 30 minutes prior to start of market on market days. 
4. Manager will assign booth space and placement on market day. 
5. Collect fees and keep record of attendance. 
6. Product quality and market atmosphere oversight. 
7. Conflict resolution (decisions may be appealed to market board). 
8. Will enforce Market Policies and Guidelines. 
  
  

 



Vendor insurance 
Vendors of produce and food are encouraged (though not required) to have product liability insurance, 
which can usually be obtained as a rider on homeowners insurance. 
  
Fundraiser requests 
The board will evaluate requests for fundraiser and non-profit booth space on an individual basis. 
  
Guideline Adjustments 
Board members reserve the right to adjust guidelines at any time if deemed essential to market success 
and/or safety based on reality of operation. Fees will only be adjusted annually by vote of the membership 
at the Annual Meeting. 
  
Any vendor's failure to comply with the guidelines may result in Board review and possible 
membership revocation and/or barring from market participation. 
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